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ECHO is proud to introduce an innova-
tive approach to improving medical ac-
cess for your employees while delivering 
significant cost savings – through our 
new TelaDoc telephonic medicine pro-
gram.  Designed to handle minor medical 
issues, this program costs just pennies a 
day, and enables employees and their de-
pendents to connect with board-certified 
physicians 24 hours a day, seven days a 
week, and 365 days a year. Telephone-
delivered medical consults are easy and 
affordable.  
 
Employers are introducing their employ-
ees to this program to improve employee 

access to affordable, convenient and 
quality health care, especially for indi-
viduals living in rural areas as well as 
those who travel frequently.   
 
TelaDoc provides a national network of 
licensed, board certified physicians or-
ganized solely for the purpose of provid-
ing telephone consults for non-
emergency medical assistance.  Call  
TelaDoc when: 

§     You cannot reach your primary 
care physician (TelaDoc is not 
designed to replace your Primary 
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The ECHO Community 
Health Committee has 
lined up an exciting 2007 
healthcare symposium on 
October 25 at the Birming-
ham Sheraton downtown. 
This year’s focus is repre-
sented by the symposium’s 
title - “Piece By Piece - 
Solving the Puzzle of Cost 
Effective Healthcare." The 
specific areas of healthcare 
to be presented include: 
The Progress of Electronic 
Medical Records in the 
State of Alabama, Beyond 
Patchwork Plans: Inte-
grated Health Management 
Creates a Healthcare Cov-

erage “Quilt” , PBM Trans-
parency: Fact or Fiction 
and our special keynote 
presenter who will be an-
nounced in our symposium 
brochure.  
 
This year the cost for the 
symposium will be $120 
per person or $100 per per-
son for two or more from 
the same company, and 
$50 for ECHO members.  
Included in the registration 
fee this year is the cost of 
parking at the Sheraton 
parking garage adjacent to 
the conference facility.  
I would like to thank the 

members of the committee 
for their hard work prepar-
ing for the upcoming sym-
posium.  In addition, 
ECHO would like to thank 
the current list of sympo-
sium sponsors: Diamond 
Sponsors - Huntsville Hos-
pital, Behavioral Health 
Systems, Pfizer and our 
Display Sponsors:  Acces-
sOnTime, Healthcare 
Workers’  Compensation 
Fund, and USI Consulting 
Group. Don’ t forget to 
mark you calendar and 
pre-register for this most 
useful healthcare sympo-
sium. 
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CASA Garden 
Established in 1979, CASA (Care Assurance System for 
the Aging and Homebound) is a non-profit human service 
agency devoted to promoting independent living among 
the elderly and homebound of Madison County.  Opening 
Day for the CASA Community Garden is scheduled for 
April 24 with a Rain Date of May 1.  We are excited 
about the upcoming growing season.  We need volunteers 
for a variety of tasks including planting the vegetables.  
CASA is also seeking volunteers to help in the garden af-
ter  Plant Day.  Volunteers are needed to harvest, sort, and 
weigh the produce, as well as to perform such tasks as 
weeding, tool maintenance, painting, small construction 
tasks,  et.  If you are interested in volunteering for the 
CASA Garden, please call Kelly at the CASA office at 
880-0603. 

 

Alzhei mer ’s Walk  
Sat u r day, Sept ember  29t h  

J oe Davi s St ad i um 
9:00 AM  

 
Be A Cor por at e Sponsor  

Or   
Pu t  Toget her  a Company Team 

 
For  M or e I n for mat i on  

Con t act  J i b M cL ai n  
880-1575  

 

M ar k  Your  Cal endar  For   
The 2007 ECH O  

Symposi um 
 

Pi ece By Pi ece 
Sol vi ng The Puzzl e of  Cost  

Ef fect i ve H ea l thcar e 
 

Oct ober  25, 2007 
The Sher at on  Bi r m i ngham 

Bi r m i ngham, Alabama 

The Alabama Department of Public Health currently offers 
many resources to assist employers and employees, some of 
which we will be highlighting in the ECHO newsletter.  Be-
low we have outlined the resources available through the 
Department of Public Health on smoking cessation.   

 
Employers who encourage a healthier workplace by making 
their businesses smoke free save money on medical costs 
and absenteeism.  Tobacco use is the single most prevent-
able cause of death in the United States.  Tobacco-related 
causes of increased costs in the workplace include absen-
teeism, higher medical and dental care costs, health insur-
ance and life insurance costs and claims, disability and pre-

mature mortality, worker’s compensation claims and acci-
dents and fires. 
 
The U.S. Centers for Disease Control and Prevention 
(CDC) puts a $3,383 price tag on each employee who 
smokes: $1,760 in lost productivity and $1,623 in excess 
medical expenditures. Health care for smokers cost as much 
as 40 percent more than for nonsmokers, according to pub-
lished statistics. Smokers, on average, miss more than six 
days of work per year due to sickness (including smoking-
related acute and chronic conditions), compared to non-
smokers, who miss nearly four days of work per year. 
                                                         (Continued on page 3) 
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ECHO would like to welcome three new members—The 
Chamber of Commerce of Huntsville/Madison County, 
North Alabama African American Chamber of Commerce 
(NAAACC) and WestWind Technologies.  The Chamber 
of Commerce of Huntsville/Madison County and the 
NAAACC will be collaborative partners as well as new 
members with ECHO. 
 
The Chamber of Commerce of Huntsville/Madison County 
is dedicated to preparing, developing, and promoting the 
community for economic growth. To foster this growth, the 
Chamber partners with the business community and the 
area’s elected officials to focus on the retention and attrac-

tion of quality jobs and employers.  
 
The success of the Chamber and its various economic de-
velopment programs is due to business and community 
leaders actively helping the Chamber implement growth 
strategies for the community illustrated through the Hunts-
ville Regional Economic Growth Initiative (HREGI) – a 
program that has helped facilitate unprecedented commu-
nity growth. 
 
Chamber members have numerous opportunities to network 
with the community, targeted customers and clients and 

(Continued on page 4) 
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The Alabama Department of Public Health and the Black Belt 
Action Commission have recently unveiled a new website to 
offer resources concerning healthcare benefits to both employ-
ers and individuals.  The website at http://healthinsurance.
alabama.gov outlines how to obtain health insurance or offer 
coverage to employees. 
 
For employers, the website provides extensive information, 
breaking it down in categories:  small employers (2 to 50 em-
ployees), medium employers (51 to 250 employees) and large 
employers (over 250 employees).  Small employer informa-
tion includes a broad overview of the issues, benefits and sug-
gestions to help a small employer decide whether to purchase 
coverage for the business and how to move through that proc-
ess if the answer is yes.  The site provides: 

·             The basics on health insurance coverage 
·             Tax benefits 
·             An action plan for purchasing group coverage 
·             A listing of companies licensed to sell health in-

surance in Alabama 
·             Information on flexible spending accounts 

 
Medium sized employers are offered much of the same infor-
mation as the small employers but with additional information 
on expanding knowledge of health insurance products and op-
tions. 
 
For large employers the website offers a resource for learning 

more about alternative health benefit products such as flexible 
spending accounts, health reimbursement accounts and health 
savings accounts.  It also offers tips for communicating health 
benefit information to employees. 
 
Resources for individuals are also broken into category based 
on life situation:   

·             Self employed 
·             Unemployed 
·             College student 
·             Uninsured child 
·             Transitioning to retirement 
·             COBRA information 

 
Each section guides the individual through options for cover-
age as well as how to go about finding coverage.   
 
Finally, the website offers a variety of additional tools.  These 
include: 

·             A glossary of terms 
·             Tax savings benefit calculator for employees 
·             Tipsheets 
·             “Choosing a health plan”  checklist for compar-

ing potential health plan options 
 
Whether you are an employer or an employee, this website 
offers valuable information on health plans and related topics. 

(Continued from page 2) 

Exposure to secondhand smoke can be just as deadly, caus-
ing increased risks of respiratory illnesses, heart disease 
and lung cancer. Secondhand smoke contains more than 50 
chemicals known to cause cancer.  In 2006, U.S. Surgeon 
General Richard Carmona declared, “The debate is over. 
The science is clear. Secondhand smoke is not a mere an-
noyance but a serious health hazard.”  In the same report, 
the surgeon general said nonsmokers who are exposed to 
secondhand smoke at home or work increase their heart dis-
ease risk by 25 to 30 percent and their lung cancer risk by 
20 to 30 percent. Having a smoke-free workplace is the 
only way to be sure your employees aren’ t exposed to sec-
ondhand smoke while on the job.  
 
The Alabama Department of Public Health/ Tobacco Pre-
vention and Control Division provides information to help 
businesses formulate a smoke free workplace plan. The 
ADPH website  -- www.adph.org/tobacco features model 
tobacco control policies for a smoke free workplace, uni-

versity, municipal facility, public places, etc. ADPH  to-
bacco prevention area coordinators can work with busi-
nesses to formulate a plan, but businesses are responsible 
for implementing their own programs.  Studies have shown 
that businesses who implement smoke free worksite poli-
cies have a greater cessation success rate in their employees 
who quit using tobacco.  
 

As a first step, any Alabamian who is ready to quit 
using tobacco can make a free call to the Alabama Tobacco 
Quitline at 1-800-Quit-Now. Trained counselors will work 
with the caller to plan an individual cessation program. If 
eligible, callers can receive four free weeks of nicotine 
patches. Callers must agree to continue counseling to re-
ceive the patches. There is no charge for the Quitline ser-
vices. 

For more information, call Julie Hare, Director, 
Public Information Unit, Tobacco Prevention & Control 
Division, 334-206-3830, or email JulieHare@adph.state.al.
us. 
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other business members. Business leaders can easily get 
involved with the Chamber and begin receiving benefits 
from networking opportunities through our Emissary Pro-
gram, Ambassador Program, Total Resource Campaign and 
through HREGI. Regular scheduled networking events for 
members include: 

� � Business After Hours 
� � Breakfast and Biz 
� � Ribbon Cutting ceremonies 
� � New member luncheons 
� � Annual meetings 
� � Business Expo 

The Chamber is also proud to partner with the Employers 
Coalition for Healthcare Options to ensure the members 
receive increased opportunities for healthcare savings while 
gaining access to information about innovative and current 
healthcare options.   Loren Traylor is the Chamber’s repre-
sentative to ECHO. 
 
ECHO would like to welcome new member and collabora-
tive partner North Alabama African American Chamber of 
Commerce (NAAACC).  The NAAACC was incorporated 
as a not for profit organization in 1993 with a goal to foster 
and promote positive economic development in under-
served areas of North Alabama.   
 
The NAAACC’s work is diverse and hands on.  They annu-
ally provide more than 400 hours of free one-on-one coun-
seling to existing businesses, start-up entrepreneurs, and 
non-profits in the areas of financial assistance, market 
analysis and research, grant writing, and business plan 

preparation.  Municipalities or non-profit organizations 
might ask for help in identifying grant monies for building 
community centers or for program sustainability.   
 
Jerry Mitchell, Executive Director of NAAACC says, “We 
do a lot of hand holding.  If someone comes to the Chamber 
wanting to open a child development center but has no ex-
perience in that area, we will pair that person with someone 
in that industry.  This kind of interaction gives an entrepre-
neur an idea of what it really takes to make that business 
happen.”    The NAAACC also serves as an information 
clearinghouse and advocate for small and historically un-
derutilized businesses. 
 
ECHO and NAAACC will work as partners offering dis-
counts to NAAACC members, and educational and benefit 
opportunities.  Jerry Mitchell is NAAACC’s representative 
to ECHO. 
 
 WestWind Technologies, Inc is a rotary wing system inte-
gration solutions provider supplying engineering design, 
installation and kitting on the aircraft, wire harnesses, and 
other avionics related rotary wing components, and provid-
ing overall system integration services. It is located at the 
corner of Wall Triana and James Record Road near the 
Huntsville Airport and the Redstone Arsenal. WestWind is 
a small business government contractor.  The company 
started with about 20 employees in the late 1990’s, and has 
grown to over 350 employees. WestWind is fortunate to 
have had such tremendous growth in the last few years and 
expects to continue under the leadership of President Ret. 
Lt. Gen. Dan Petrosky.  WestWind’s representative to 
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Put your best foot forward and let walking be a part 
of your summer exercise program.  While you’ re at 
it, mark your calendar for the Alzheimer’s Associa-
tion 2007 Memory Walk.  The Memory Walk is the 
largest annual event to raise funds for Alzheimer’s 
disease.  This year’s walk will be on September 29th 
at Joe Davis Stadium.  Registration for the walk will 
begin at 8:00 a.m. The walk will start at 9:00 a.m. 
and end at noon. 
 
There will be food and entertainment following the 

walk, so ask your co-workers, family and friends to 
sign up with you and help raise money for a wonder-
ful cause.  Registuring walkers and those interested 
in making a donation can go online at; http://
hsvmw2007.kintera.org/. 
 
There is still time for sponsors to come on board and 
support the Alzheimer’s Association.  If your com-
pany would like to become a sponsor of the 2007 
Memory Walk, call Jib McLain at 256-880-1575 or 
email to jib.mclain@alz.org. 
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 Congratulations to Jennifer Geist, who was presented 
a President’s Coin on April  9, 2007 by TBE President 
Jim Link for establishing a winning Wellness Program 
and compiling an excellent presentation that enabled 
Teledyne Brown Engineering to receive a Gold Well 
Workplace Award from the Wellness Councils of 
America (WCA).  
                         
As TBE’s Wellness Manager, Jennifer’s contributions 
were invaluable in the process of meeting the stringent 
criteria to achieve this award. Her overall efforts in es-
tablishing the Company’s Wellness Program to pro-
mote a healthy lifestyle for TBE employees were also 

recognized and commended. 
 
President Link expressed his appreciation to Jennifer 
for her contributions that resulted in winning this pres-
tigious award, noting that Teledyne Brown is very 
proud to be the first com-
pany in Huntsville and 
one of only a few in Ala-
bama to receive the WCA 
Gold Well Workplace 
Award.  

Teledyne Brown Wins Gold Well Workplace Award      �

(Continued from page 1) 

Care Physician)  

§     It is after your doctor’s normal hours of operation  

§     You are on vacation or a business trip  

§     You need your recurring prescription filled and 
don’ t have time to go to your doctor’s office (short 
term only)  

§     You need medical attention for minor conditions  
that might be resolved without seeing your primary 
care physician  

§     You have medical questions, medical issues, or 
concerns  

Examples of minor medical conditions include respiratory 
infections, sinusitis, bronchitis, gastroenteritis, prescription 
refill (short term only), urinary tract infections, pharyngitis 
and allergies. 
 
There are no claims for the employer to administer and  
TelaDoc supports Consumer Directed Healthcare (CDH) 
options. HSA dollars can be used towards the membership 
or service fees, medical consults or medications.  Co-pays 
are eligible expenses under your Flexible Spending Ac-
count as well. 
 
A comprehensive and persistent employee communication 

campaign is the key to achieving targeted TelaDoc utiliza-
tion rates.   A recommended and structured communication 
rollout is fully provided in order for the sponsoring em-
ployer to meet targeted participation rates.  When the rec-
ommended rollout is executed, TelaDoc is anticipated to 
save from $100 to $200 per employee per year.  Claim sav-
ings occur as the result of resolving medical issues at a 
fraction of the cost of a normal doctor visit or ER visit. Sta-
tistics show that an effective TelaDoc program replaces 25 
percent of primary physician office visits and up to 12 per-
cent of hospital emergency room visits. 
 
Recommended Communication Plan (fully provided): 

§    Implementation:  two home mailings, emails, and a 
third reminder all in the first year with program de-
scription, frequently asked questions guide, and en-
rollment instructions (via paper, online or phone). 

§    Posters and flyers to be displayed at the worksite, 
lunchroom or home 

§    Seasonal postcard mailers and reminders (i.e. al-
lergy season)  

§    Lunch-and-learn activities, with onsite support.  
§    E-mail blasts for Intranet distribution.  
 

The program is not linked to any insurance program and 
can be introduced at any time during the year.  For more 
information contact Karen Hill at 382-2779.    
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